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(ENG Version)

“Turn MMK 500,000 in Savings into a Chance to Win”
Campaign Terms & Conditions

1. “Turn MMK 500,000 in Savings into a Chance to Win” Campaign takes place from 1st
August 2026 to 30" September 2026 (“Two Months”).

2. In order to participate in this Campaign, KBZ Bank Customers must be existing users of KBZ's
Savings Accounts, which must be Personal Accounts (Individual/Joint). Both Special Cash and
Ordinary types of the KBZ's Savings Accounts are eligible for this Campaign.

3. The purpose of this Campaign is to show KBZ Bank customers a special token of appreciation to
our Personal Account (Individual/Joint) customers making monthly deposits into KBZ's Savings
Accounts. This campaign offers the chance to enter lucky draws to win monthly cash prizes.

4. During the Campaign period, Personal Account (Individual/Joint) customers of Savings Accounts

will receive one Lucky Draw ticket to win various cash prizes for every increment of 500,000 MMK
in their monthly average deposit balance, in consecutive months starting from August 2026. [
Each KBZ Bank Customer can receive a maximum of 15,000 Lucky Draw tickets.]
[Clarification: For August 2026, to calculate the number of lucky draw tickets for August 2026, the
monthly average balance of August 2026 will be compared against the monthly average balance
of July 2026 in consecutive months starting from August 2026. KBZ Bank Customers will receive
one Lucky Draw ticket for each 500,000 MMK increment in their deposit balance.

5. During this Campaign period, eligible Lucky Draw winners will be announced on the Bank's
Official Website within the first week of every month (from the 1st to the 7th day), where
participants can check their status.

6. During this Campaign period, monthly cash prize winners will be selected by the 7th day of
September and October at the latest. Winners will be announced via KBZ's verified official Social
Media Channels (with the blue tick) and will be directly notified via SMS to customers’ mobile
phones.

7. The following are the cash rewards you can win;

Cash Number of Cash Prizes to | Number of Cash Prizes to be | Total Number of
Prizes be Awarded for August Awarded for September Cash Prizes
300,000 1 1 2
MMK
200,000 1 1 2
MMK
100,000 1 1 2
MMK
50,000 8 8 16
MMK
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20.

21.

After selecting the winners of the monthly cash prizes, the results will be announced via KBZ's
verified official Social Media channels (with the blue tick) within seven (7) Business Days at the
latest. Winners will also be directly notified via SMS on their mobile numbers.

Winners acknowledge and agree that KBZ Bank may use their names for the purpose of
announcing the cash prize winners on Social Media Platforms and Websites.

The cash prizes awarded under this Campaign will be credited into the winners' respective
Savings Accounts within seven (7) Business Days after the announcement on Social Media
Platforms.

During this Campaign period, customers’ benefits will expire at the end of this Campaign period.

KBZ Bank employees are not eligible to participate in this Campaign.

KBZ employees will never ask the participants in the Campaign to request any information
regarding their OTP or PIN.

KBZ Bank Customers are strictly forbidden to be involved in any fraudulent activity in any other
form or manner during this Campaign.

KBZ has the right to cancel and/or ban any Customer who is suspected to be involved in any
fraudulent activity in any form and/or manner.

In the event of any dispute between KBZ Bank and its customers regarding this Campaign, such
dispute will be examined carefully and finally resolved by the authorized officers of KBZ without
any prejudice to the statutory rights of the customer.

KBZ, at any time, shall have the right to amend, cancel or terminate the Terms and Conditions
and/or Campaign and the benefits or features regarding this Campaign conditionally for some
reasons without giving any notice.

KBZ Bank Customer acknowledges and agrees that there is no right to receive any compensation
as a result of cancellation or termination of this Campaign for some reasons and/or variation to
these Terms and Conditions without giving any notice.

These Terms and Conditions shall be governed by and construed in accordance with the laws of
the Republic of the Union of Myanmar.

KBZ reserves the right to revise initiatives introduced in response to COVID-19 and natural
disasters or force majeure events at any time, as the situation evolves. KBZ will not be liable to
the customer or any other party or be considered in breach of these Terms and Conditions for a
failure to perform, or delay in performing, any such obligation set out in these Terms and
Conditions while those circumstances continue.

These Terms and Conditions are made in both English and Myanmar, and both versions shall be
equally authentic and effective. In case of any discrepancy between the two versions, the
Myanmar version shall prevail.



